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A00+ business and IT

leaders gathered across
6 countries to attend the
IBM Mission: Critical film

premiere and POWER9
roadshow event.
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Upon arrival, guests were

greeted by IBM Experts.
A ‘blue carpet’ experience
offered them VIP
moments, as a profe
photographer snap
photo of themin f
branded step-and
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After the photo op,
attendees enjoyed
refreshments and local
cuisine, as they connected
with peers, IBM sales reps
and executives. -~
The environment was
outfitted with movie
posters and theater-
inspired graphics th i
the stage for the film.







Attendees were then = . .
ushered into the theater, iy
as dramatic music play&ﬂ SHOW
to build energy and engage _
attendees before rolling

out the show. As attendees
took their seats, branded
popcorn buckets were
served to further

immerse them in the
theater environment.
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The local IBM executive
first took the stage to kick
off the event, establlshmg
the agenda and tone for
the day, hyping up wha

to come.
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The lights dimmed, and it
was showtime. Attendees
enjoyed the film premiere
of Mission: Critical. The
short film showcased
POWERO capabilities

in action, delivering an
unforgettable theatrical
experience while keeping
business takeaways at
the forefront.
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Film Plot:

When an alien civilization
targets Earth for a massive
cyberattack, IT expert and
conspiracy theorist m
Thomas springs into

action. His reliability J
is tested as he must ‘
convince his leaders

to upgrade their systems
to POWERO9 to protect
their enterprise—and the
global economy. Will the
aliens succeed in their
mission? Or will POWER9
save the world?










An IBM Systems Exe€utive
built on the momentum of
the film, with a thought
leadership presentation.
The sessionintreduced
what IT leaders can

learn from the #1
supercomputerin

the world, empowering
them to be catalysts for
digital transformation.
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Following the Keynote,
POWER9 experts delivered
TED-style talks, offering
“a-ha” moments throug
personal storytelling.
The presentation topics
included: IBM Roadmap
Past & Future, Security
is Binary, Journey to
Multi-Cloud.
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An IBM Expert explored
the technical features of
the POWER9 server, usmg
augmented reality tog 8 s,
deliver a unique on-stage - -
demo. With the AR V|suals
displayed onscreen, the
speaker used gestures to
‘open’ the server and
‘zoom’ into specific
elements, showcasing the
innovative engineering and
technologies that power
the fastest server in the
world.
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The event host was then UOL Gl'oup
joined on stage by local
cllents for a facilitated

panel discussion. Guided
by the host’s curated
questions, the clients
shared their perspective of
IT and cloud innovation.
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Attendees were invited
into the Behind the Scenes
Expo for a reception. They
enjoyed refreshments and
connected with experts to
explore how POWER9 can
take their business to the
next level.
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The showstopper in the .
Behind the Scenes Expo

was a larger-than-life
sculpture of t ER9
processor. As S
held up an iPad to the
processor, an Al
experience provic
a deeper dive into
POWERO9 capabilitie
immersing them in
Mission: Critical sec
The Aftermath.
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‘Enter the alien

" spacecraft and dive
"~ into the details of
how POWER®
saved the world



The Expo was a hub of
activity, where solution
demos, conversations
and knowledge-sharing toc
place. Digital demo stations = =
offered attendees
an opportunity to discuss
their mission-critical I'T
challenges with experts.
Attendees were enlightened
and energized, knowing IBM
is committed and has a
long-term roadmap for IT
infrastructure. They engaged
in conversations with their
sales reps, discussing
strategy and closing deals.
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power Your AI
Architecture with IBM'
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